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Getting to know you…

1. Name

2. School

3. What do you teach? 

4. Have you taught Commerce before?

5. Are you new to Edexcel International GCSE Commerce?

6. What do you want to learn from today?

7. One interesting fact about you?



Agenda

10.00 Introduction

10.20 Introduction to the new Pearson Edexcel International GCSE Commerce (9-1) 

11.15 Break

11.30 ‘Calculate’, ‘Explain’ and ‘Outline’ questions and activity

12.40 Lunch

13.10 ‘Analyse’, ‘Justify’ and ‘Evaluate’ questions and activity

14.30 Break

14.40 Activities to support teaching of Commerce

15.40 Support, resources, networking and final questions.

16.00 Finish.
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Pearson Edexcel



Pearson is the world’s leading learning company. Our mission is to help people 

make progress in their lives through learning – because we believe that learning opens 

up opportunities, creating fulfilling careers and better lives. 

❖ Qualifications: our qualifications and assessments help to educate millions of

people worldwide.

❖ Support: we provide innovative textbooks, curriculum materials, multimedia

learning tools, IT platforms, professional development.

❖ Impact: At the core of everything we do is the desire to make a measurable

impact on improving people’s lives through learning.

Edexcel is part of Pearson Education and is the UK’s largest awarding body.

❖ Worldwide recognition: over 150 years of international education experience,

more than 3.4 million learners in 70+ countries. Over 9 million scripts marked

annually, with exceptionally reliable results.

About Pearson Edexcel



International GCSE 
Features 



Awarding

• The grading system is changing, but our commitment to awarding grades that 

accurately reflect learner exam performance remains the same.

• We set new grade boundaries (minimum number of marks needed to achieve 

each grade) for each assessment of each qualification.

Benefits

• Greater differentiation across levels of attainment, e.g. 2 grades where the current 

C grade is.

• Rewards truly outstanding achievement with the grade 9. 

• Provides more information about student attainment to help progression to A 

Level.

• Same scale for Pearson Edexcel GCSE and International GCSE allows for clear 

comparison with English standards, unlike old A* to G grading. 

9-1 grading scale



9-1 grading scale 



World-class qualifications
All Edexcel qualifications 
are developed to meet 
Pearson’s World Class 
Qualification design 
principles

Endorsement 
of educational 
thought-leaders and  
assessment experts
from across the globe

Developed using 
an understanding 
and benchmarking of 
all educational 
systems

Qualifications that 
support young people to 
develop the capabilities
they need to progress
and prosper in their lives



● Our transferable skills framework underpins the design all Pearson 

Edexcel international qualifications and their supporting resources 

across IPLS, International GCSE and International A Level.

● Ensures our assessments target the skills students’ need for 

successful progression.

● Increasing our support where these skills naturally occur through 

the teaching, learning and assessment.

● Pearson materials and mapping will support you in identifying and 

developing the acquisition of these skills in students across the full 

curriculum.

● https://qualifications.pearson.com/content/dam/pdf/International%

20GCSE/General/Transferable-Skills-Information-Pack.pdf

Supporting transferable skills

https://qualifications.pearson.com/content/dam/pdf/International GCSE/General/Transferable-Skills-Information-Pack.pdf


4CM1 Overview



Timeline
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January 2019: last assessment for the current International GCSE Commerce (A*-G)

May/June 2019: first assessment for the new International GCSE Commerce (9-1)

Assessment will be available January and June from 2020

2017 2018 January 

2019

May/June 

2019

Current 

specification

Summer 

series 

complete

January and 

May/June

assessment 

window.

Final 

assessment 

window.

New 

specification

First 

teaching.

First 

assessment 

window.



Overview of the changes
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● Fully linear structure.

● Two examination papers of 1 hour 30 minutes each.

● 100% external assessment.

● There is NO controlled assessment for this qualification 

● 120 guided learning hours.

● Minimum of 10% quantitative skills assessed across the two papers.

● New 9 to 1 grading scale, with 9 being the top grade.

● ‘Level-based mark scheme for 6, 9 and 12 marked questions.



Structure of the International GCSE (9-1) in Commerce
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Content overview Assessment 

overview

Paper 1:

Commercial operations 

and associated risks

Students will be assessed on 

Themes 1 & 2

Theme 1: Commercial 

Operations

● Production

● Buying and selling

● Commercial enterprises

● Retail

● Wholesale

● Ecommerce

● International trade

Theme 2: Commercial 

Risks

● Insurance

● Consumer protection 

legislation

● Trade

● Bad debts

Written examination: 

● 1 hour and 30 

minutes 

● 50% of the 

qualification

● 80 marks

Paper 2:

Facilitating commercial

operations

Students will be assessed on 

Themes 3 & 4

Theme 3: Finance for Commerce

● Financial institutions to 

support commerce 

● Sources of finance 

● Methods of payment 

● Commercial calculations 

● Measuring commercial 

performance

● Improving commercial 

performance

Theme 4: Aids for 

Commerce

● Communications

● Transport

● Warehousing

● Promotion

● Trading documents 

● Types of consumer 

credit 

● Aids to exports

Written examination:

● 1 hour and 30 

minutes 

● 50% of the 

qualification

● 80 marks



Paper structure overview
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● Both papers are 1 hour 30 mins (90 mins), 80 marks, 3 sections.

● Both papers have an identical, consistent structure.

● Each paper has three sections:

○ Section A = 40 marks (mainly non-contextualised)

○ Section B = 20 marks (Questions based on a real commercial context)

○ Section C = 20 marks (Questions based on a real commercial context)

● Ramped sub-questions within each question increasingly challenge students as 

they move through the paper.

● Reduced and carefully defined command word taxonomy.



Structure of Paper 1 & Paper 2
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Section A: 40 marks Section B: 20 marks Section C: 20 marks

Mainly non-contextualised. Questions are based on a 

commercial context.

Questions are based on a 

commercial context.

Multiple-choice (MCQ) and 

short answer questions.

Multiple-choice (MCQ), 

short and longer answer 

questions. 

Short and longer answer 

questions. 

Students may be asked to 

calculate.

Students may be asked to 

calculate.

Students may be asked to 

calculate.

1 x 9-mark question. 1 x 6-mark questions

1 x 9-mark question.

1 x 6-mark question

1 x 12-mark question.

Taxonomy:

MCQ

Define/Identify/State/Give

Explain

Complete the table

Calculate

Analyse

Justify

Taxonomy:

MCQ

Define/Identify/State/Give

Outline

Calculate

Analyse

Justify

Taxonomy:

Complete the table

Calculate

Analyse

Evaluate



Command words used in each paper
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• A consistent set of command words are 
used across the assessments.

• The number of marks and assessment 
objectives for each command word are also 
applied consistently.

Analyse



New content 
Themes 1 and 2: Commercial operations and 

associated risks
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Topic 1.2.2 Costs associated with buying

From transport to selling costs (1.2.2)

Topic 1.2.3 Costs associated with selling

From sales staff to distribution (1.2.3)

Topic 1.3.1 Types of commercial enterprise

Cooperatives and privatisation (1.3.1)

Documents required to set up different types of commercial enterprises (1.3.1)

Topic 1.6 Ecommerce

Characteristics, effects and location factors of ecommerce (1.6.1, 1.6.2 and 1.6.3)

Topic 2.4.1 Bad debts

Impact and ways to reduce the number of bad debts (2.4.1)



New content
Themes 3 and 4:  Finance for Commerce and Aids 

for Commerce
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Topic 3.2.2 Long-term finance

Crowdfunding and venture capital (3.2.2)

Topic 4.1.4 Methods of written communication

Agenda and minutes (4.1.4)

Topic 4.4.2 The role of social media

Identifying customer needs and advertising (4.4.2) 

Topic 4.4.6 The impact of technology on the advertising and the promotion

Ecommerce and digital communication (4.4.6)



Content removed from new specification
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● Barter and money (including functions of)

● Kinds of occupations

● Distinguish public corporations from government departments

● Channels of distribution – intermediaries

● Trends in transport

● Explain the relationship between market research, test marketing, sales promotion 

and advertising

● Methods of advertising appeal

● Advertising agencies



Questions?



Assessment: 

Points-based 

mark schemes



‘Calculate’ questions:

● Always worth 2 marks

● Designed to test application (AO2)

● A ‘points-based’ mark scheme is used

● ‘Calculate’ questions can appear in sections A, B and C

● No marks are awarded for stating the formula

● All ‘calculate’ questions will have an answer template similar 

to the following slide

● If students provide multiple answers, the only answer that 

counts is the one written on the line provided (as 

highlighted on the following slide)

● Where applicable, answers should be given to two decimal 

places (2dp)
23



Sample ‘Calculate’ Answer Template
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Paper 1 - 1(e)(iii) Calculate the balance of trade for Singapore.

You are advised to show your workings.

£……………………

This is where we will expect 

candidates to place their final 

answer.

S$
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‘Calculate’ questions: Mark Scheme

Assessment objective tested. Notice 

there is no AO1 – this is why there are 

no marks awarded for a formula.



‘Calculate’ questions: Exemplar 1
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Taken from Paper 1 SAM Question 1(e)(iii) (Section A)

Figure 1 shows the value of visible exports and visible 

imports in S$ for Singapore in 2015.

Figure 1

(e)(iii) Calculate the balance of trade for Singapore. You 

are advised to show your working.                                                            

(2)

Exemplar answer:

(visible exports) S$577 – S$515 (visible imports)    

S$ 62bn…………

Visible exports Visible imports

S$ 577bn S$ 515bn



‘Calculate’ questions: Exemplar 2
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Taken from Paper 2 SAM Question 1(e)(iii) (Section A)

Figure 1 shows Fyffes’ financial information for 2015:

(iii) Calculate the 2015 gross profit margin for Fyffes.  You are 

advised to show your working.                                                                                 

(2)

€ million

Revenue 1 200

Gross profit 30

Exemplar answer:

(Gross profit) £30 divided by 1200 euros 

= 0.25 x100 

2.5…... %



‘Complete the table’ questions

● Worth 1 or 2 marks depending on how many blanks are in 

the table

● Designed to application (AO2)

● A ‘points-based’ mark scheme is used

28



‘Complete the table’ question: Exemplar1
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Taken from Paper 2 SAM Question 4(a) (Section B)

Statement of Account

Bragi

Munich, Germany

To:

Audio Sports 

Peninsula Shopping Centre 

Singapore                                                               Month ending 31 March 20XX  

DATE       DETAILS                            DEBIT          CREDIT          BALANCE

€ € €

1 March      Balance brought forward                                                  70 000

8 March      Sales                                 50 000                                (i) ……….. 20 000

12 March     Credit note                                                20 000        (ii)….………40 000

(2)
(i ) Balance  70 000 – debit sales  50 000 = 20 000

(ii)  Balance  20 000 + credit note   20 000 = 40 000



‘Explain’ questions

● Always worth 3 marks 

● Designed to test knowledge and understanding (AO1a and AO1b).

● A ‘points-based’ mark scheme is used.

● Will only appear in section A.

● Will always be of the nature ‘Explain one…’

● Four ‘explain’ questions in each paper.

● Candidates need to provide two linked strands following on from the identification of one

impact/method/advantage/disadvantage etc.

30
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‘Explain’ questions: Mark Scheme



‘Explain’ questions: Exemplar 1
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Taken from Paper 1 SAM Question 1(f) (Section A)

Student exemplar answer

A business will want to insure if they are exporting goods. There are many 

risks involved in transporting goods worth many thousands of dollars 

across the world.  Insurance allows the business to feel secure that those 

risks are covered is anything happens and will continue to trade.



‘Explain’ questions: Exemplar 2
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Taken from Paper 1 SAM Question 2(f) (Section A)

Student exemplar answer:

Most international trade is conducted on credit.  This is a problem as it 

can be more difficult for an exporter to find out the creditworthiness of a 

company based in a distant country.  So if the goods are exported the 

risk of non-payment is higher and so this can make it more difficult to 

recover debts than in the home trade. 



‘Explain’ questions: Exemplar 3
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Taken from Paper 2 SAM Question 2(f) (Section A)

Student exemplar answer

It is a reasonably safe method of selling as the goods can be 

repossessed if the customer fails to pay, as the hired item acts as a 

security as is not owned by the customer until the last instalment is 

paid.



‘Outline’ questions

● Always worth 2 marks.

● Designed to test application (AO2).

● A points-based mark scheme is used.

● Can only appear in sections B and C – the contextualised sections of the exam paper.

● 1 to 2 ‘Outline’ questions in each paper.

● Students need to state one benefit/drawback/impact/method etc. and provide one

strand of development. Within the answer there must be evidence of context to score 

2 marks.

35
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‘Outline’ questions: Mark Scheme



‘Outline’ questions: Exemplar 1
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Taken from Paper 1 SAM Question 3(d) (Section B)

Example student  answer

One effect will be that there will be increased use of delivering 

parcels to customer homes by diesel fuelled vans which its harmful 

emissions that causes damage to the environment.



‘Outline’ questions: Exemplar 2
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Taken from Paper 2 SAM Question 3(d) (Section B)

Example student answer

Road transport is a flexible form of transport with the VW drivers 

being able to take the shortest route which saves time and fuel. 



Marking Activity 1

Find the mark

Marking activity 1 has 6 sample student responses. It is a mixture of 

‘Calculate’, ‘Explain’, and ‘Outline’ questions.

● Using your subject knowledge (and the mark scheme), decide upon the 

appropriate mark for each student exemplar. 

● Select the mark you have chosen for each exemplar on the online poll.

39



Questions?



Lunch break



Assessment: 

Level-based 

mark scheme



‘Analyse’ questions:

43

● Always worth 6 marks – extended answer question.

● Designed to test application and analysis (AO2 and AO3).

● ‘Level-based’ mark scheme is used.

● May appear in sections A, B and C

● Will always be of the nature ‘Analyse an/the impact/advantage etc…’

● Three ‘analyse’ questions in each paper.

● ‘Interconnected points’ means at least two linked strands (Level 2 AO3 

descriptor).

● ‘Detailed interconnected points’ means at least five linked strands (Level 3 AO3 

descriptor).
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‘Analyse’ questions: Mark Scheme



‘Analyse’ questions: Exemplar 1
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Taken from Paper 1 SAM Question 1(h) (Section A)

Student exemplar answer

There will be the impact of encouraging trade between the 24 countries as there 

will be no tariffs charged between the member countries which will lower costs 

for importing goods.  This will mean that prices can be more competitive 

allowing businesses to be able to more efficient and offer better prices, leading 

to more sales. However, businesses will have to adapt their goods to suit the 

needs and tastes of consumers in each of the countries within the trading bloc, 

which will lead to an increase in costs.



‘Analyse’ questions: Exemplar 2
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Taken from Paper 1 SAM Question 4(b) (Section C)

Student exemplar answer

Alibaba will need to make sure that the shopping mall is near to customers so that it is 

convenient for them to shop there.  This will make it more likely that sales will be increased.   

It is also important to find out if is it easy to obtain planning permission, as a large area such 

as shopping centre will need a large area of land.  If planning permission is not easily 

obtained, it can lead to delays in opening and lost revenue.   A final factor is whether there 

will be car parking facilities as shopping centres as many customers like to visit by car.  If 

there is not enough car parking, customers will be put off visiting or go to a competitor 

shopping centre with car parking facilities.



‘Analyse’ questions: Exemplar 3
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Taken from Paper 2 SAM Question 4(b) (Section C)

Student exemplar answer

Crowdfunding allowed Bragi to gain quick access to capital instead of having to apply 

to banks for loans.  This saves time in obtaining the money, and sometimes a bank 

loan might be refused.

Bragi will be in total control of the money it has raised and can decide how much 

reward that they will give to crowdfunding investors.  This will give it more freedom in 

making key decisions such as expansion.

This crowdfunding project allowed Bragi to obtain a large amount of money.  Such a 

large amount of capital should enable Bragi to keep one step ahead of the competition 

in developing headphones.



‘Justify’ questions:
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● Always worth 9 marks.

● Designed to test application, analysis and evaluation (AO2, AO3 and AO4).

● ‘Level based’ mark scheme is used.

● Will only appear in sections A and B (one in each section).

● Will always involve a choice between two options.

● ‘Interconnected points’ means at least two linked strands.

(Level 2 AO3a descriptor).

● ‘Detailed interconnected points’ means at least five linked strands.

(Level 3 AO3a descriptor).



‘Justify’ questions: Mark Scheme

49
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Taken from Paper 1 SAM Question 3(f) (Section B)

Exemplar student answer

Without the need for cashiers or tills, a report over the weekend suggested that a supermarket-sized Amazon Go 

store could be run by a few staff.  This would give it a huge cost-saving compared to traditional supermarkets.  While 

the concept of Amazon Go is clearly still in very early stages in the USA eventually it could give Amazon a huge lead 

over traditional retail stores.  Any cost savings, in terms of wages, can be used to lower prices and likely increased 

customer footfall, increasing Amazon’s market share.  In fact, without the cost of large numbers of expensive staff, 

Amazon could either significantly undercut its rivals, or create stores that are far more profitable.  For shoppers it’s 

also an obvious win-win, no more queuing at the checkout or waiting around for a cashier.  Although they need a 

mobile phone (which most customers will have) shoppers will prefer this mode of shopping.   However, despite all 

these advantages Amazon’s business experience is in internet selling so there are likely to be many teething 

problems before they will be able to roll out 2000 stores across the USA and more UK stores.   Also, many shoppers 

still value personal customer service and will not want to shop in such an environment.  Overall, there are clear 

efficiency benefits but challenges to consider from setting up and marketing this new type of retail store.

‘Justify’ questions: Exemplar 1



‘Justify’ questions: Exemplar 2
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Taken from Paper 2 SAM Question 2(g) (Section A)

Exemplar student answer

I would suggest option 2 as internet advertising is relatively cheap compared to other media, even local 

newspapers.   The main cost will be in the design of the website but once up and running it can make use of 

multimedia to show the food it serves and reviews from customers, which is more likely to make customers want 

to go to their restaurant compared to reading a black and white newspaper advertisement.   The design of the 

website could allow people to reserve tables, order meals for collection and show promotions it offers, at short 

notice without having to book space in a newspaper.  As more people increasingly use the internet for buying 

and selling, compared to traditional advertising media, internet advertising is more likely to have more and more 

people using their website.   They will be able to target people, especially young professional people, who tend 

not to read newspapers with emails and texts.   These are the people more likely to dine out and therefore Spice 

and Rice will be targeting better their potential customers in order to compete better.



‘Justify’ questions: Exemplar 3

52

Taken from Paper 2 SAM Question 3(f) (Section B)

Exemplar student answer

By buying their own transport fleet, there will be less documentation needed as compared to using a 

transport company, and direct contact with customers so that their needs/problems can be sorted out quickly. 

Goods will be better supervised, as VW will have his own drivers, so there is less chance of theft/damage 

with delivery times arranged to suit customer/business.  VW will be able to buy specialised vehicles to suit 

the company’s needs e.g. cargo planes so that it can have the capacity to deliver larger loads of parts which 

may result in cost savings.  There will, of course, be a high capital cost and high running costs such as 

repairs. However, as a large multinational company VW will be able to afford this.   Most importantly, VW is a 

famous car maker so it makes sense to run its own fleet as there have the expertise and networks in the 

motor car business.



‘Evaluate’ questions:
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● Always worth 12 marks.

● Extended writing designed to test knowledge, application, analysis and 

evaluation. (AO1b, AO2, AO3 and AO4)

● 'Level-based’ mark scheme is used.

● Will only appear in section C (the final question on each paper).

● ‘Interconnected points’ means at least two linked strands.

(Level 2 AO3 descriptor)

● ‘Detailed interconnected points’ means at least five linked strands.

(Level 3 AO3 descriptor)



‘Evaluate’ questions: Mark Scheme

54



‘Evaluate’ questions: Exemplar 1
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Exemplar student answer

Single day sales are types of sales promotions where retailers reduce prices so that old stock can be cleared before it 

becomes out of date or deteriorates.   Also, as stock is expensive it may mean that a lot of a store’s capital is tied up 

in unsold stock so it is better to sell off some goods at a small profit margin.  In this case, there was $1 billion value of

goods sold in 8 minutes with a growth of sales from 2014 to 2015 of $5bn, which is over 50% increase during this 

period.  Such growing sales should help Alibaba to increase revenues and profits in the future, with customers looking 

out these single day sales every year.   Acting as a loss leader, it is likely that shoppers will also buy other non-sale 

items on the day.  However, despite all these benefits single day sales do cut profit margins on each sale and 

shoppers may just be waiting for that day to buy most of their goods from certain retailers while during the rest of the 

year business is quiet with much lower revenues before the single sales days.  Also, there will be the extra costs of 

advertising such an event which affect profits.   From a shoppers’ point of view, some may be too busy or forget about 

the event on that day and miss out.   This can lead to disappointment and frustration which might have a negative 

effect on the retailer.  Overall, there are many pros and cons for single day sales but much will depend upon whether 

the retailers can themselves afford to offer large discounts and the costs of marketing that such a day involves.

Taken from Paper 1 SAM Question 4(c) (Section C)
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Exemplar student answer

Social media is a computer communication channel such as Facebook that allows users to create and exchange 

information.  The one-to-one dialogue you can have in social media makes it a powerful platform for building a closer 

affinity with customers and brand loyalty. It is where many customers are.  As these headphones maybe being aimed at 

young people, social media is where millions of young people receive their information.  In this way, social media would 

seem the perfect way of spreading the message quickly and the best part is that it’s your customers spreading them for 

Bragi.  They can gain feedback by asking questions and run polls to gain valuable insight on how you can improve their 

products and services.  More importantly, there is a low cost of entry as creating pages on Facebook and Twitter is 

quick, easy and free to do.  This would therefore make this much more cost effective than say a TV advert.  However, 

using social media means that the business will  need to be constantly feeding their pages with interesting comments 

and links to keep people interested. You also have comments to monitor and respond to on a daily basis. Being 

consistently interesting and relevant all the time can also be difficult to maintain.  Also, social media is a long haul 

strategy. It could be months, or even years, before you start seeing it translating into increased customer loyalty and 

sales.   There is the further risk of negative comments that may lead to damaging the brand’s reputation.  Ultimately, 

deciding whether to use social networks comes down to whether it’s right for your business. It’s not a ‘quick fix’ that will 

suddenly give you a burst of sales, but it does offer enormous potential for relationship building in the long run.

‘Evaluate’ questions: Exemplar 2

Taken from Paper 2, SAM, Q4c



Marking Activity 2

Find the overall level and mark:

● Marketing activity 2 includes 3 sample student responses to ‘Evaluate’ 

questions.

● The three samples are from Paper 1 Q4c in the SAMs.

● Using the mark scheme, decide on the level and mark.

● Select the correct overall level and mark using an online poll after you have 

read each response.

57



Questions?



Teaching activity: specialisation 

• Give students paper, scissors and glue.

• Ask them to work on their own to produce paper chains for 10 

minutes.

• Measure the total distance that all the paper chains get in that time

• Then get them into teams of 3. 

• Do not explain about division of labour or the idea that each should 

specialise

• Give them 10 minutes working as a team producing paper chains

• Measure the total distance of the paper chain now

• Discuss the benefits of division of labour BUT also problems e.g. 

boredom etc. 



Teaching idea: Commerce Key Words

• There is a need in the exam for precise definitions

• To prepare for this have a bucket

• Each time you do a new word get a student to add that word to 

the bucket

• Every week get a selected number of students to pick a word 

out of the bucket

• The student then has to give the definition of the word 

• Others have to identify the key word they have just defined.  

• To make it easier let them choose the word when they enter the room 

giving them time to remind themselves of the definition / or let them 

choose 3 and they then choose 1 to define.



Teaching idea: Commerce Bingo

• Write 10 Commerce key words on the board

• Ask them to write down 5 words

• Define each word- first to tick off all the word 

wins

• You can get the students to define the words



Developing understanding 

A01b- developing understanding of commercial terms, concepts and issues

Activity 1

Give students advantage or disadvantage relevant to the specification. The job is to 

either explain why it is an advantage or disadvantage. 

Key is making sure that it stays focused on developing that one advantage or 

disadvantage rather than listing other related benefits

Activity 2

Explain a commercial change and get students to explain how it affects business. For 

example, an increase in an exchange rate. They need to be able to give three 

strands. 

e.g. An appreciating exchange rate will make the price of exports seem expensive 

abroad- therefore the demand for exports may fall- this leads to a worsening of the 

balance of payments.



Developing application 

AO2 apply knowledge and understanding using appropriate commercial terms, 

concepts and calculations effectively . Key is getting them to use available 

information from the paper to link to its impact on specific businesses.

Activity 1

Calculate questions- throughout the course you will come across elements that can be 

tested through calculations. Get students to create a formula book. Regularly start 

the lesson by offering 2 or 3 calculate questions. 

Activity 2

Give students scenarios where they are in charge of a specific business and get them 

to make decision for that business. For example, you are in charge of a named 

retailer opening a new store in your city. Get them to consider factors that will be 

important to that specific business. Really encourage that they relate their answers 

to the specific business. 



Developing thinking skills

• Questioning techniques:

» allowing time for thinking  

» closed/open questions

» asking several students without 
revealing answer (or not revealing 
answer at all)

» demanding a reason to explain correct 
response

» exploring why an incorrect response is 
wrong

• Written work:

o setting at least one question which is 
not straightforward 



Developing thinking skills

• Questioning techniques:

o Can you define a trading bloc? (K)

o Can you give me an example of a 
trading bloc? (Ap)

o Can you explain the effect of buying 
products from another country within 
your trading bloc? (An)

o Can you tell me a problem caused by 
charging tariffs to countries outside 
the trading bloc? (Ev)



What topic are we going to discuss in today’s lesson?

Teaching and Learning Strategies

Encouraging Thinking



Unit ‘mind maps’

Teaching and Learning Strategies

Encouraging Thinking



Subject Features

Reviewed and 
updated in light 

of UK GCSE 
changes

Two paper 
assessment 

model

Paper 1: Commercial 
operations

(50% of 
qualification)

Clear command 
word taxonomy 

across 
assessment

Transferable Skills 
embedded

Paper 2: Facilitating 
Commercial 
Operations
(50% of the 

qualification)

Free Materials 
available to aid 

with teaching and 
learning

TeachingBusiness@
Pearson.com



We offer a range of free resources 

for International GCSE Commerce. 

They have been designed to support 

teachers to improve learner 

outcomes.

Resources



Support overview for International GCSE 
in Commerce

Getting Started 
Guide & 

Scheme of 
Work

Getting Ready 
to Teach Events

Subject 
interpretation of 

transferable 
skills

Subject Advisor Results Plus
Regional 
Support 
Manager

Exemplar 
Marked 

Responses

Additional SAMsExam Wizard

Lesson Plans
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● Free online results analysis tool for teachers 

● Provides a detailed breakdown of student performance in 

Edexcel exams. 

● Identify topics and questions where the student could benefit 

from further learning 

● Use this knowledge to inform teaching strategies and 

approaches  

● Provides a comparison of student performance at regional 

level.

● Allows centres to view their country’s results compared to the 

total Edexcel cohort. 

● Mock exams results can also be fed into the system to produce 

an analysis

● Schools can sign up for free ResultsPlus account in just a few 

quick and easy steps: 

https://qualifications.pearson.com/en/support/Services/Results

Plus.html

https://qualifications.pearson.com/en/support/Services/ResultsPlus.html
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● Free tool for teachers containing a bank of past paper 

questions to help create their own bespoke mock exams and 

tests to focus on particular topic areas as needed 

● Use existing mark schemes for accurate marking

● Use existing examiner report for insight

● Use the results to understand where students need more 

support, informing teaching strategies. 



Contact your dedicated 

Subject Advisor
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Subject Advisor details

Your subject advisor is Colin Leith

Phone: +44 (0)20 7010 2182

Twitter: @PearsonEconBus

Email: TeachingBusiness@pearson.com

Sign up for monthly newsletters from Colin to stay on top of 

qualification updates, training, course materials and industry news.

mailto:Teachingxxxx@pearson.com


Other useful links
1.Grade Boundaries

This page shows the minimum marks needed to achieve a certain grade for all UK 

and international examinations. Also refer to the examiners report which is available 

for download with other documents.

2.Examination Results Statistics

Results statistics summarise the overall grade outcomes of candidates sitting 

Pearson Edexcel examinations.

3.Progress to University

Here you can find information and guidance about how to progress to universities 

worldwide with Pearson Edexcel qualifications.

4. Access to scripts

Make an informed enquiry about results (EARs) using our free access to scripts 

portal. 

http://qualifications.pearson.com/en/support/support-topics/results-certification/grade-boundaries.html
http://qualifications.pearson.com/content/demo/en/support/support-topics/results-certification/grade-statistics.html
https://qualifications.pearson.com/en/support/Services/progress-to-university.html
https://www.edexcelonline.com/main/HomePage.aspx


Any questions?




